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A fter Gov. Bobby Jindal and the Louisiana Legislature enhanced 
our state’s Digital Interactive Media and Software Development 
Tax Credit Program in June 2009, Louisiana has had one of the 

top-three fastest growing information sectors in the country, including 
employment growth in software and digital publishing, as well as 
telecommunications. That’s top three on a percentage basis and based on 
the total number of new information sector jobs.

In this issue of EQ , we highlight Louisiana’s digital momentum. More 
leading companies are selecting Louisiana for their digital and software 
ventures, and homegrown companies are taking advantage of our state’s 
high-tech, innovative talent to create unique digital enterprises. 

Throughout this issue, you’ll experience Louisiana’s digital momentum 
and innovation, from QR codes that link you to exclusive video content to 
an EQ&A with The Receivables Exchange President Nic Perkin, co-founder 
of the world’s first online receivables exchange system, to a story about the 
“Fantastic Flying Books of Mr. Morris Lessmore” – the made-in-Louisiana 
app that soared to No. 1 on iTunes. 

In addition, we feature several companies – such as digital music pioneer 
PreSonus and global game development leader Electronic Arts – that are 
taking advantage of Louisiana’s 35 percent Digital Media and Software 
Incentive to expand operations and increase employment levels. Coupled 
with our state’s technology-driven workforce programs and vibrant quality 
of life, companies are finding what they need to succeed in Louisiana. 

Thank you again for your interest in Louisiana, and please follow us on 
Twitter @LEDLouisiana and join the #LAdigital conversation. 

Best regards,

Stephen Moret, Secretary
Louisiana Economic Development

letter from 
Secretary Moret

Join the Twitter conversation #LAdigital.
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economic 
UPDATE

Louisiana’s Economy in Q2 2011

Louisiana finished the second 

quarter posting job gains 

that rank high in the South 

and U.S., despite a sluggish 

national economy. Additionally, 

national publications continue 

to recognize the relatively 

strong performances of

the state’s economy 

and Louisiana Economic 

Development, assigning the 

state and agency some of 

their highest rankings

ever. In addition, the state’s 

digital media and software 

industry is outpacing the 

nation, bolstered by a 

35 percent Digital Media 

and Software Incentive, 

technology-driven workforce 

programs and vibrant quality 

of life. Read more about 

Louisiana’s digital momentum 

on page 16.
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LOUISIANA’S UNEMPLOYMENT RATE HAS REMAINED 
BELOW THAT OF THE U.S. AND THE SOUTH
SINCE THE START OF THE NATIONAL RECESSION

EMPLOYMENT
At the end of the second quarter of 2011, Louisiana’s 

unemployment rate (7.8 percent) was fourth lowest in the 

South and tied for 21st lowest in the nation. What’s more, the 

state’s unemployment rate dropped 0.4 percentage points 

from May to June, more than any other state. At the same 

time, the unemployment rate for both the South (8.9 percent) 

and U.S. (9.2 percent) rose 0.1 percentage points. Moreover, 

June 2011 marked the 22nd consecutive quarter that 

Louisiana outperformed the South and the U.S. with respect 

to the unemployment rate. 

Each of Louisiana’s eight major metro areas showed 

unemployment rates below the national average in June, and 

all were lower than a year ago. Houma-Thibodaux’s rate of 

5.7 percent kept the area among the nation’s lowest (tied for 

18th of all MSAs). Additional metro areas ranking in the best 

100 of the nation’s 372 MSAs for June 2011 were Lafayette 

(tied for 34th), Lake Charles (tied for 51st) and Shreveport 

(tied for 75th). 

Louisiana’s employment level through June 2011 extended 

the state’s year-over-year job growth streak to nine months. 

Employment rose 1 percent over the first quarter of 2011, 

the fifth-highest growth rate in the nation. Louisiana, 

especially, is outperforming the South and U.S. with respect 

to its employment performance since the beginning of the 

national recession. 

Since January 2008, the average Southern state has lost 

4.6 percent of its employment while the U.S. has declined by  

5.1 percent, but Louisiana is down only about 1.4 percent 

during the same period of time. In fact, Louisiana’s 

employment performance since January 2008 is second best 

in the South, behind only Texas.

HOUSING
Louisiana’s strong economic performance has shielded the 

state from severe real estate challenges suffered across the 

nation. According to RealtyTrac, Louisiana’s foreclosure filing 

rate (0.51 percent of housing units) during the first half of 

2011 ranks as the 21st lowest in the nation, which averaged 

0.90 percent. Additionally, CoreLogic’s Home Price Index (HPI) 

data through June 2011 shows the state’s 12-month growth 

in housing prices (excluding distressed sales) of +1.5 percent, 

which outpaces the U.S.’s -1.1 percent change, and is 12th 

highest of all states.  

BANKING
Louisiana’s 156 FDIC-insured institutions reported a 2 percent 

increase in net loans and leases from Q1 2010 to Q1 2011, 

while all U.S. FDIC-insured institutions decreased 2.9 percent. 

Louisiana’s banks also had higher asset growth than the U.S. 

(6.8 percent versus 0.6 percent) during the same time period. 

Total bank equity capital was up 12.7 percent in Louisiana 

over Q1 2011, while up only 4.8 percent in the U.S.

NATIONAL RANKINGS
In the second quarter of 2011, Louisiana showed one of its 

strongest performances to date in national economic and 

business climate rankings. 

The U.S. Chamber Enterprising States report ranked Louisiana 

as the No. 1 exporting state in the country, ranking in the top 

five in all four export measures.

Chief Executive magazine ranked Louisiana 27th in its 2011 

Best and Worst States for Business ranking. This year’s 

ranking marks a 14-spot jump for Louisiana, moving up 

from 41st in 2010 (40th excluding Washington, D.C.), and is 

Louisiana's highest-ever position in this ranking. In addition, 

Louisiana was the most improved state for business in the 

U.S. over the past four years.

Southern Business & Development magazine named 

Baton Rouge, New Orleans and Lafayette as top digital 

media clusters in the South, which are notable for growth 

in film, music, gaming, animation, simulation, security, 

commercials and design.  

Forbes magazine ranked New Orleans as the top city for 

information jobs in the U.S. New Orleans-Metairie-Kenner 

was listed as the top large metro for information jobs in the 

U.S. The high ranking for the area is attributed to a 39 percent 

increase in information sector employment, which includes 

TV and film production jobs. Additionally, Shreveport-Bossier 

City was listed third in the list of top cities for information 

jobs in the U.S.

Louisiana was awarded a Silver Shovel Award in the 4 million 

to 9 million state population category by Area Development 

in its annual Shovel Awards. Area Development’s awards 

recognize state economic development agencies that 

drive significant job creation through innovative policies, 

infrastructure improvements, processes and promotions 

that attract new employers as well as investments in 

expanded facilities.

Site Selection magazine ranked LED the top performing state 

economic development agency in the country in its annual 

Competitiveness Awards, which recognize excellence on  

the part of state-level economic development groups. This  

is Louisiana’s highest ranking in the nine-year history of  

Site Selection’s Competitiveness Awards, and the state’s 

second appearance in a row in the top 10.

THE QUARTER AHEAD
With an enhanced Digital Media and Software Incentive, 

Louisiana is poised to continue outperforming the nation in 

an emerging industry that’s creating new job opportunities 

in the state. Louisiana anticipates more significant job 

creation announcements in the coming months, including 

recognition by major publications ranking the state and its 

communities as top markets in the South. 

LOUISIANA’S EMPLOYMENT LEVEL HAS
OUTPERFORMED BOTH THE SOUTH AND
NATION SINCE THE RECESSION BEGAN
Total non-farm, seasonally adjusted employment (100=January 2008)
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REGIONAL CLOSE-UP

T
he nation’s defense needs have moved beyond 

the traditional battlefield and now include the 

elusive, evolving world of cyber threats. Security 

breaches, takedowns of government websites and the 

manipulation of high-tech defense missions are potential 

vulnerabilities that demand the U.S. constantly develop 

leading cyber strategies. 

The Cyber Innovation Center, or CIC, in Bossier City, La., 

is a promising hub for this burgeoning sector. The high-

security, $110 million public-private venture was launched 

in 2007 to promote research, to support and market cyber 

technologies, and to encourage collaboration between 

government, industry and academia.  

The CIC is the anchor entity in Bossier City’s new National 

Cyber Research Park, whose first phase was completed in 

April 2010. The 135,000-square-foot, state-of-the-art facility 

currently hosts divisions of companies making headway in 

this space, including the Boeing Co., Northrop Grumman, 

SAIC, Venyu and Hitachi Data Systems. The U.S. Eighth Air 

Force Headquarters, part of the Air Force Global Strike 

Command at nearby Barksdale Air Force Base, is also  

a tenant. 

Executive Director Craig Spohn believes Northwest 

Louisiana can become a nerve center for cyber innovation, 

research and job creation. To ensure the workforce 

pipeline flows, the CIC is working closely with education 

institutions on new academic and training programs. 

“The right elements are here for major growth, 

including low-cost electricity, extensive partners and 

affordable cost of living,” Spohn said. “This is the place 

to make it happen.” 
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“ Northwest Louisiana can become a nerve center 
for cyber innovation, research and job creation.”

L
ouisiana State University’s new Digital Media 

Center is creating a buzz among students and 

turning heads across the digital media industry.

Scheduled to open in October 2012, the $29.2 million 

project will house LSU’s Center for Computation & 

Technology (CCT) and AVATAR (Arts, Visualization, 

Advanced Technologies and Research) programs

as well as Electronic Arts Inc.’s expanded North 

American Test Center.

“Just putting the academic unit with a commercial 

venture has real value when you think about it,” said 

Arthur Cooper, CEO of the LSU System Research and 

Technology Foundation. “There are many research and 

workforce development possibilities likely to occur simply 

because of proximity.” 

When it opened in 2008 on LSU’s South Campus, EA’s 

North American Test Center was expected to create 20 

full-time jobs and 200 part-time jobs. EA far exceeded 

expectations and now employs 200 full-time and 200 part-

time employees. The new facility will enable the company 

to ramp up to more than 600 total jobs and give it easy 

access to a strong pipeline of talent.  

“EA goes to the places where we can find the best 

talent. ... You (Louisiana) absolutely have some of the best 

talent in the world,” said Craig Hagen, senior director of 

government affairs at EA.

The first two floors will house the CCT and AVATAR 

programs, which convene interdisciplinary research 

in computer graphics, interactive systems, digital 

design and computer music. EA will occupy the third 

floor in office space designed specifically for quality 

assurance operations.  

Cooper said the project fits neatly into the state’s rich 

landscape of new digital media opportunities. 

“It’s a great time for this sector in Louisiana.” 

CAMPUS
COLLABORATION 
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momentum LOUISIANA

In June 2011, Fortune 500 company CenturyLink 
announced a commitment to keep its corporate 
headquarters in Monroe, La., expand its 
headquarters and create nearly 800 new jobs in 
the state by 2016. To secure the headquarters 
expansion agreement, Louisiana Economic 
Development offered a customized incentive 
package, including a performance-based grant 
of $14.9 million to pay for 50 percent of building 
or leasing additional headquarters space in 
Monroe, as well as a performance-based grant 
of $3.3 million to reimburse relocation costs. 
LED also will provide $1.2 million over four years 
to expand CenturyLink’s telecommunications 
partnership with Louisiana Tech University 
that will offer courses that serve the advanced 
education needs of the company’s workforce.

“We appreciate the state’s efforts to support 
CenturyLink’s growth during this pivotal time in 
our history.”

GLEN F. POST III
CEO and President of CenturyLink

CENTURYLINK
796 NEW JOBS (1,970 RETAINED),
$65,000 AVG. SALARY

CARBO CERAMICS INC.
40 NEW JOBS (75 RETAINED), $50,000 AVG. SALARY,
$17 MILLION CAPITAL INVESTMENT

In May 2011, CARBO Ceramics Inc. announced it would expand its Airport Industrial Park facility in 
New Iberia, La., by adding a second production line to the facility that manufactures proppant 
used by oil production companies to boost the output of oil and gas wells. Louisiana Economic 
Development estimates the project will result in $4.1 million in new, state tax revenue and  
$1 million in new, local tax revenue over the first 10 years of the project. CARBO will receive 
employee screening, hiring and training assistance from Louisiana FastStart™, the state’s custom 
workforce training solution, in addition to utilizing Louisiana’s Quality Jobs and Industrial Tax 
Exemption programs. This facility addition follows CARBO’s refurbishment of its first resin-coating 
line in 2010, bringing total capital investment to $27.8 million.

“During CARBO’s 33-year history in Louisiana, we have invested tens of millions of dollars in the 
New Iberia and Shreveport communities. It is satisfying to work collaboratively with the state 
and increase this long-term investment while providing additional jobs and opportunities to the 
residents of Acadiana.”

GARY KOLSTAD
CEO of CARBO Ceramics Inc.

10 companies say ‘YES’ to Louisiana

ELECTRONIC ARTS
600 NEW JOBS (300 FULL TIME, 300 PART TIME)

In April 2011, Electronic Arts announced plans to significantly expand its EA SPORTS™ 
North American Test Center at LSU. After relocation from its original site on LSU’s South 
Campus, the center will move to a new Digital Media Center on LSU’s main campus in 
2012. The 94,000-square-foot facility will house EA’s testing center and LSU’s Center for 
Computation & Technology, including instructional space with cutting-edge audiovisual 
capabilities that will support LSU’s academic digital media research efforts. EA’s 
presence in Louisiana has represented one of Louisiana’s most significant digital media 
industry wins to date.

“The new Digital Media Center at LSU will not only enable EA’s growth but it also will help 
us grow a thriving digital media industry in Louisiana so that we can continue to create 
good jobs for our people.”

BOBBY JINDAL
Governor of Louisiana
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In June 2011, Elevating Boats, or 
EBI, announced it would expand its 
manufacturing facility in Ponchatoula, La., 
by adding 6,400 square feet to the current 
facility and producing a new gear system 
for the boat and oilfield industry. Louisiana 
Economic Development began working 
with company officials in January 2011 and 
offered the company an incentive package 
that includes the Quality Jobs Program, 
along with property tax abatement for 
materials used in new manufacturing from 
the Industrial Tax Exemption Program. 
LED estimates the project will result in 

approximately $1.7 million in new, state 
tax revenue and $600,000 in new, local tax 
revenue over the next 10 years.

“EBI is pleased to participate in the state’s 
Quality Jobs Program and is thankful for 
tax incentives offered by the state of 
Louisiana. These programs have aided our 
company’s ability to expand our operations 
in Tangipahoa Parish in support of our 
domestic and international sales.”

KEN SERIGNE
CEO of Elevating Boats LLC

FEDERAL CITY MARINE HEADQUARTERS
400 NEW JOBS, $150 MILLION CAPITAL INVESTMENT

In June 2011, the Marine Forces Reserve headquarters building in  
Algiers, La., was officially opened as part of a Federal City master-planned 
community. The Joseph J. McCarthy Building, named for a World War 
II Medal of Honor winner, is the initial anchor tenant of the 200-acre 
complex, which is expected to become a model for small- to mid-sized 
military installations in urban settings. In 2008, Louisiana committed 
$150 million toward the headquarters’ facility and related infrastructure 
development at Federal City, including $125 million from the Mega-Project 
Development Fund and $25 million from a state bond issuance.

“The new Marine headquarters is just the beginning of a Federal City 
that will become a hub of development for other federal agencies 
looking to locate here and bring even more jobs.”

BOBBY JINDAL
Governor of Louisiana 

ELEVATING BOATS LLC
39 NEW JOBS (28 RETAINED), $43,403 AVG. SALARY,
$3.3 MILLION CAPITAL INVESTMENT

BITRAIDER MMO LLC
22 NEW JOBS, $51,000 AVG. SALARY, $450,000 CAPITAL INVESTMENT

In May 2011, BitRaider MMO LLC announced 
plans to relocate its digital media company from 
Jacksonville, Fla., to the Louisiana Technology 
Park in Baton Rouge, La. BitRaider’s patented 
technology allows customers to begin playing 
online video games within minutes with multiple 
players while other parts of the game download. 
BitRaider is expected to take advantage of 
Louisiana’s Digital Media and Software Incentive, 
Research and Development Tax Credit and 
Louisiana FastStart™ to obtain hiring and training 
assistance. BitRaider considered a variety of other 
states and Canada, but the company found a more 
complete package in Baton Rouge. 

“It was a combination of the tax incentives and 
strong economic development programs, as well as 
the people and community we discovered here that 
persuaded us to relocate our fast-growth startup 
to Baton Rouge.”

ROYAL O’BRIEN
CEO of BitRaider MMO LLC

ANGUS CHEMICAL CO. 
174 RETAINED JOBS,
$10.8 MILLION CAPITAL INVESTMENT

In June 2011, ANGUS Chemical Co., a wholly owned 
subsidiary of The Dow Chemical Co., announced plans to 
modernize its manufacturing facility in Sterlington, La.,  
by constructing a new electrical substation and upgrading 
the facility’s electrical system. ANGUS was the first 
company to apply for Louisiana Economic Development’s 
Retention and Modernization Program, and Louisiana 
Economic Development began working with ANGUS 
officials in August 2009 to identify and pursue retention 
projects for the facility. The Sterlington site, which makes 
more than 40 specialty chemical products, is one of six 
Dow Chemical sites in Louisiana. The company plans to 
also utilize the Industrial Tax Exemption Program.

“ANGUS has invested $93 million over the last four years in 
this site. And, with Gov. Jindal’s focus on retention and the 
incentive programs he has put in place, ANGUS will be  
a competitive force for many years to come.”

ERNEST GREEN
Site Leader of ANGUS Chemical Co.

LOUISIANA
MOMENTUM
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LIBBEY GLASS
814 RETAINED JOBS, $9 MILLION CAPITAL INVESTMENT

ORMET CORP.
240 NEW JOBS, $21 MILLION CAPITAL INVESTMENT

HALLIBURTON
150 NEW JOBS, 
$64.4 MILLION CAPITAL INVESTMENT

In April 2011, Halliburton announced plans to 
build a new state-of-the-art manufacturing facility 
in Lafayette, La., to produce complex machined 
components for oilfield service operations. To secure 
the project, Louisiana Economic Development offered 
performance-based financial assistance of $2 million for 
site acquisition and infrastructure from the Louisiana 
Rapid Response Fund. The company will also take 
advantage of Louisiana FastStart™, Quality Jobs and 
Industrial Tax Exemption programs. LED estimates the 
project will generate nearly $4.4 million in new, local tax 
revenue over the next 10 years.

“With Lafayette’s strong workforce and economy, 
access to major transportation zones and the Louisiana 
FastStart™ program to help hire and train our 
employees, this is a great place to grow our business.”

MARC EDWARDS
Senior Vice President of Halliburton 

In June 2011, Libbey Inc. announced 
it would modernize its Libbey Glass 
manufacturing facility in Shreveport, La., 
by renovating a major glassmaking furnace 
and purchase-related equipment at the 
525,000-square-foot manufacturing 
plant. Louisiana Economic Development 
estimates the 814 jobs support another 
1,520 jobs in Northwest Louisiana, and 
will produce $60 million in new, state tax 
revenue and $16.9 million in new, local tax 
revenue over the next 10 years. Libbey 

Glass plans to utilize LED’s Retention 
and Modernization and Industrial Tax 
Exemption programs.

“The cooperation we have received here 
in Louisiana has been meaningful over 
the years, and this latest important 
incentive is but another example of our 
joint efforts together.”

JOHN MEIER
CEO of Libbey Inc.

In May 2011, Ormet Corp. announced plans to reopen 
its Ascension Parish alumina manufacturing plant 
that had been idle since December 2006. By the end 
of 2011, Ormet will refurbish, modernize and restart 
the plant, bringing production of a key aluminum 
component – alumina – back online. Based on 
Ormet’s direct and indirect job impact, the facility 
will become one of the top 10 economic driver 
firms in Ascension Parish, as well as one of the top 
150 economic driver firms statewide. Additionally, 
Louisiana Economic Development estimates the 

project will result in $19.7 million in new, state tax 
revenue and $10.8 million in new, local tax revenue 
over the plant’s first 10 years of operation.

“The LED team is the best I’ve ever seen. I also want 
to thank our local officials – Ascension Parish is a 
wonderful place to do business.”

MICHAEL F. TANCHUK
President and CEO of Ormet Corp. 

LOUISIANA
MOMENTUM
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ADVANTAGE LOUISIANA ADVANTAGE LOUISIANA

Its maze-like headquarters in Baton Rouge, La., hums 

with the vibe of its lively marketing team and the quiet 

determination of its development engineers, whose work 

includes an iPad app that gives users wireless remote 

control of its soundboards, which are sold at retailers 

around the world. 

A soon-to-be-released iPhone app, also developed in Baton 

Rouge, will likewise give users wireless control over PreSonus 

mixers and expand its lineup of music-production tools. 

The company’s holdings include a German software 

subsidiary and factories in Asia that produce the circuit 

boards designed in Baton Rouge.

PreSonus’s headquarters is a tight squeeze, a reflection of 

the company’s ascent to the top of the retail soundboard 

market since its early days in the back of a furniture store in 

downtown Baton Rouge. 

“We have certainly filled the place up,” joked CEO Jim Mack. 

A state business incentive unique to Louisiana and 

designed for tech firms such as PreSonus will help the 

company speed its planned expansion into new markets. 

And it will give PreSonus much needed breathing room 

to accommodate a growing roster of the highly skilled 

engineers recruited locally that develop the software 

embedded in the music-production tools it makes for 

live music performances, audio recordings and houses of 

worship across the U.S. and beyond.

Louisiana’s Digital Media and Software Incentive 

provides a 25 percent tax credit on qualified production 

expenditures and a 35 percent tax credit on labor by 

Louisiana residents. PreSonus will use the incentive in 

connection with construction of a new Baton Rouge 

headquarters as it more than doubles its headquarters’ 

staff from 57 to 125 over the next few years. 

The bigger building will more than double its space to 

49,000 square feet and will include amenities such as a fully 

equipped sound studio. The studio will enable PreSonus to 

bring in musicians for live recordings as part of a planned 

expansion into the sound development market. 

“The incentive’s key benefit allowed PreSonus to move 

more quickly into new markets and capitalize on 

opportunities that might have slipped away without it,” 

Mack said. “It changes our mindset in terms of what is 

possible,” he added. 

“In key ways, Louisiana is a natural place to cultivate 

specialists with the skills PreSonus needs, given its strong 

musical culture,” said Stephen Fraser, chief operations 

officer, who noted that several of its local engineering hires 

play music during their downtime.

“This is a rich area in terms of interest in music, so in that 

way it’s a natural fit,” Fraser added. 

THE
RIGHT 
MIX

PreSonus, a globally 
popular manufacturer 
of sound mixing boards 
and recording systems, 
has found in Louisiana 
everything it needs to 
design the intricate 
software and circuitry 
that run its products. 

Learn more about PreSonus at presonus.com.
PHOTO: Mixing sound with Louisiana’s culture, a skilled engineer is hard 
at work at PreSonus’ headquarters.
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FEATURE STORY

Louisiana is
code for success.

Bit by bit, Louisiana has become a national

leader in growing digital media jobs – for

video game development and for interactive

software in health care, engineering and other

fields. A June 2009 refinement of Louisiana’s

digital media incentives ignited the growth,  

extending software development tax credits  

worth up to 35 percent to the broader  

corporate world. Suddenly, Louisiana had

redefined the digital landscape.  

OpportunityLouisiana.com 17
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Since June 2009, Louisiana ranks among the top three states 

in the information sector for jobs added (more than 4,000) 

and growth rate (18 percent). Louisiana’s new code for 

success touches many dimensions, and tax credits are but 

part of the landscape. 

Electronic Arts Inc.  – EA –  entered Louisiana in 2008 and 

initially tapped a university talent pool to test sports games. 

By 2012, EA will inhabit a new Louisiana Digital Media 

Center on the LSU campus, with employment growing from 

the current 400 to 600 and quality assurance work shaping 

dozens of games developed worldwide.

For EA, tax credits and the Digital Media Center 

strengthened Louisiana’s code for success, but they didn’t 

complete it. Talent did.

“The absolute best talent”
“Between the (Louisiana Digital Media Center) and the tax 

credit, it would have been hard for us to say no to a deal like 

that, because you have some of the best talent in the world,” 

said Craig Hagen, EA’s senior director of government affairs, 

adding that, “EA goes to the places where we can find the 

absolute best talent.” 

Ditto for Gameloft. Ranked the No. 1 mobile game 

developer in the world by PocketGamer.biz, Gameloft 

could have its pick of new studio locations. In 2011, 

Gameloft looked with keen interest but skepticism at New 

Orleans. Louisiana FastStart™ – a customized workforce 

solution ranked best in the U.S. – quickly quashed the 

company’s reservations.

Overnight, FastStart developed a Gameloft recruitment 

website, complete with overview videos about the 

company and the vibrancy of life in New Orleans. The 

Louisiana team then mounted a social media campaign 

consisting of targeted Facebook ads, Twitter mentions, 

hashtags, and banner ads on forums and websites 

frequented by the computer programmers and 3-D artists 

Gameloft needed.

In two months, the campaign produced more than 60,000 

page views at the custom Gameloft New Orleans website, 

nearly 2 million impressions on the Web overall and 

more than 700 qualified applicants for Gameloft to sift 

through. Louisiana FastStart helped with that process, 

too, completing a searchable database that organized 

applicants by skills, education, experience and availability.

Gameloft no longer had doubts about Louisiana’s talent 

pool. In August, the company announced plans for a 

mobile game development studio that will employ nearly 

150 in New Orleans.

With such results, the broader corporate world is warming 

up to Louisiana’s digital landscape, too.

Digital dividends
In early 2011, Schumacher Group – an emergency medicine 

management and health care IT group – stood ready to 

expand regional offices in such cities as Dallas, Atlanta 

and Houston until Louisiana Economic Development 

officials visited the company’s Lafayette, La., headquarters. 

LED proposed an incentive package that included digital 

media tax credits and headquarters expansion assistance. 

Schumacher reversed course, announcing in July that it 

would create 600 new headquarters jobs in Louisiana.

“We’re a very high-tech company,” said Schumacher 

Chief Information Officer Doug Menefee. “We do a lot 

of application development for our customers and 

physicians, and for us to be able to tie in the technology 

component, the campus growth component, the job 

creation and the rebates that come into play – it just 

made good business sense for us to really leverage that. 

Frankly, we didn’t find another state that had these types 

of incentives and these benefits.”

Days before the Schumacher announcement, CenturyLink 

decided to dramatically expand its headquarters in  

Monroe, La. After merging with Embarq in 2009 and later 

acquiring Qwest, CenturyLink became the third-largest 

telecommunications company in the U.S., with projected 

annual revenue of more than $18 billion that will make 

it a Fortune 150 company. The company is a leading 

provider of broadband solutions, data hosting services 

and cloud computing applications.

CenturyLink could have negotiated a headquarters move 

to any major city in the U.S., and in fact the company did 

consider a variety of larger markets. Instead, it opted for 

the same kinds of customized assistance that attracted 

Schumacher, along with additional state investment in 

technology curricula at Louisiana Tech University that 

will help CenturyLink add 1,150 new headquarters jobs in 

the next five years and grow its Louisiana employment to 

more than 2,900.

The digital incentives also wooed Globalstar Inc., a 

satellite-based mobile communications company that 

agreed in 2010 to move its headquarters from Silicon 

Valley in California to Covington, La., north of New 

Orleans. Globalstar will create 600 jobs in the next decade 

and apply the software development tax credit to its 

Louisiana-based payroll.
“Frankly, we didn’t 
find another state 

that had these 
types of incentives 

and these benefits.”

Gameloft, the No. 1 mobile game developer, will 
power up a new digital studio in New Orleans, La.

The nation’s 3rd largest telecom giant,  
CenturyLink, announces it will expand its  
headquarters in Monroe, La., creating up  
to 1,200 new jobs.



The proliferation of digital and software firms in Louisiana 

also helped earn it three of 10 spots in Southern Business 

& Development’s 2011 list of “Top 10 Places in the South 

Where Digital Media Have Clustered.” New Orleans, 

Baton Rouge and Lafayette were singled out for their 

site selection wins, infrastructure advancements and 

workforce development initiatives. 

The state has succeeded in attracting a diversity of firms, 

even within the more narrowly defined digital realm of 

video games. In New Orleans, landing a development 

studio from a hot property like 

Gameloft strengthens the city’s image 

as a place where young, creative 

professionals have flocked during the 

post-Katrina recovery. 

“Moving into game development 

is key in this sector, and to do it in 

such a substantial way sends a 

clear message about Louisiana’s 

progress,” said Michael Hecht, 

CEO of the Greater New Orleans 

economic development 

organization GNO Inc. 

In May 2011, Forbes Digital 

Media Blogger John Gaudiosi 

wrote, “Louisiana is serious 

about video games. So 

serious, in fact, that the 

state is offering the most 

lucrative incentives in 

the U.S. to entice game 

studios of all sizes to 

relocate. … 2012 is 

shaping up to be a 

breakout year for  

the state.” 

The digital strategy
State officials say the Digital Media and Software 

Incentive, originally launched in 2005, sends a clear 

message that Louisiana wants to achieve long-term growth 

in the sector. In addition to the 35 percent tax credit for in-

state labor, the permanent incentive includes a 25 percent 

tax credit for qualified production spending on items like 

building leases, work stations or training. Then in 2011, 

the Louisiana Legislature agreed to make the tax credits 

fully refundable, enabling firms to maximize the value of 

the incentive by avoiding the hassle of having to monetize 

the credits by selling them to third parties via brokers. The 

rebate will go into effect in January 2012.

Return on investment justifies the trade-off of revenue: A 

2011 BaxStarr Consulting Group study found that for every 

dollar spent on digital incentives, Louisiana gains $6.90 in 

economic output.

Similar incentives helped Louisiana build the third-largest 

state film industry in the U.S. over the past decade, and the 

synergy between film and digital creations is spreading.

 

Pixel Magic, a California-based digital effects company, 

established a new digital media studio in Lafayette to 

take advantage of LITE, the city’s Louisiana Immersive 

Technologies Enterprise 3-D business accelerator, and  

the state’s successful film industry. With film credits  

that include “Marley & Me,” “Mr. and Mrs. Smith” and  

“The Last Samurai,” Pixel Magic opened in 2010 with a  

staff of 12 and expects to employ 40 in the near future.

In Shreveport, La., Moonbot Studios invested $2.5 million 

in an interactive facility that now employs 30 and will hire 

20 more in 2012. Moonbot and Twin Engine Labs, a Web 

and mobile app firm in nearby Bossier City, La., created 

an iPad app this spring, “The Fantastic Flying Books of 

Mr. Morris Lessmore,” that’s based on a Moonbot Studios 

short animated film. Created entirely in Louisiana, the 

interactive app topped Apple’s iTunes charts for paid apps 

and earned five-star customer rankings. 

“ Louisiana is serious about video games. 
So serious, in fact, that the state is 
offering the most lucrative incentives 
in the U.S. to entice game studios of all 
sizes to relocate. … 2012 is shaping up 
to be a breakout year for the state.”

Louisiana’s digital momentum surged this summer 
when Gameloft – the fastest-growing mobile games 
publisher in the Western world – announced plans 
for a game development studio in New Orleans that 
would employ nearly 150 highly paid professionals. 
The news represented a celebratory event in New 
Orleans for the wave of young entrepreneurs 
and creative professionals who’ve flocked to the 
resurgent city.

“We are looking for the most talented gaming 
professionals to help us maintain our position as an 
industry leader in digital and social games,” said 
Samir El Agili, Gameloft’s general studio manager 
for the U.S. and Latin America. 

“ New Orleans presents the perfect 
opportunity to not only draw from  
a rich talent pool, but to incorporate 
the unique and world-class culture  
in which the studio resides into our 
own as well.”

Louisiana’s digital successes already included an 
EA game-testing center in Baton Rouge, multiple 
digital startups in New Orleans, and independent 
game developers and film and animation centers in 
Lafayette, Baton Rouge and Shreveport.

But here’s why the Gameloft milestone meant 
so much: PocketGamer named Gameloft its 
international 2011 Developer of the Year for mobile 
games, crediting Gameloft with “making high-quality 
games that gamers loved, deploying them across all 
viable mobile hardware platforms (and) charging 
reasonable amounts of money for them.”

That the world’s hottest digital and social game 
developer should choose New Orleans – at a point 
when it could choose to go anywhere – signals that 
Louisiana is indeed code for success.

Gameloft could have chosen to locate its 
new game development studio anywhere. 
The company chose Louisiana. Scan this 
tag with your smart phone to find out why.
Get a free tag reader at gettagreader.com.
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DIGITAL PROJECTS LAUNCHED IN LOUISIANA

3-D model maker TurboSquid  
creates made-to-order
characters like this CGI tiger. OpportunityLouisiana.com 21
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Creative combustion
Digital success stories are springing up statewide, from the 

Moonbot, Twin Engine Labs and CenturyLink developments 

on the Interstate 20 corridor in North Louisiana to the Pixel 

Magic, Schumacher, EA, Globalstar and Gameloft projects 

on South Louisiana’s Interstate 10 corridor.

The common denominator is business creativity 

combusting with digital incentives.

“We’re fast becoming one of the hot spots for digital 

and creative media in the U.S., and it’s being driven by 

competitive advantages, including low business cost, 

incentives and our unique culture,” said GNO’s Hecht. 

“What we’re beginning to see is that when people talk 

about great cities for software development, the Greater 

New Orleans region is included with increasing frequency. 

A broad cross section of companies is looking to locate 

here from tech companies like Globalstar to Gameloft to 

emerging design firms.”

Drop the Chalk is a New Orleans-based education IT 

company that equips teachers with technology to track 

student behavior and academic progress. Inc. magazine 

named owner Jennifer Schnidman Medbery one of 

America’s “30 Coolest Entrepreneurs Under 30.” 

Also in New Orleans, TurboSquid has tapped digital 

incentives to help create one of the world’s largest sources 

of downloadable 3-D images. Founder and Brown University 

graduate Matt Wisdom, a New Orleans native, moved the 

company in 2008 to Louisiana. TurboSquid now employs  

55, boasts more than 2 million registered users and recently 

completed a major project for a game developer from the 

Ukraine. Almost all of the company’s sales are outside 

Louisiana and more than half are international.

“Without question, the state of Louisiana has played a 

critical role in the company’s success,” Wisdom said. “This 

(digital media) incentive allowed TurboSquid to take risks 

that are now creating the company’s opportunity.”

Louisiana’s state capital was anything but a digital media 

hub five years ago, but Baton Rouge leaders believed the 

city had the right stuff. Advocates organized the Red Stick 

Animation Festival that achieved international notice from 

filmmakers and industry observers and helped land the EA 

global testing center at LSU.

 

Across the city at the Louisiana Technology Park, U.K.-based 

Firebrand Games established a game development studio 

beginning in late 2010 and six months later BitRaider LLC 

moved its technology business for MMO, or Massively 

Multiplayer Online, video games from Jacksonville, Fla., to 

the same Baton Rouge tech park. The city is also home to 

PreSonus, a digital sound equipment innovator that  

has grown 50 percent in less than three years with  

the aid of digital incentives.

“ We’re fast becoming one of the hot 
spots for digital and creative media 
in the U.S., and it’s being driven by 
competitive advantages...”

17.8%
+4,300 JOBS
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STATE ASSETS
8. Cyber Innovation Center
9. Red Stick Animation Festival
10. Louisiana Technology Park
11. National Cyber Research Park
12. Louisiana Business & Technology Center
13. LSU Center for Computation & Technology
14. Intellectual Property (IP) building
15. Louisiana Immersive Technology Enterprise

SELECTED DIGITAL ASSETS

UNIVERSITY AND TECHNICAL PROGRAMS
1. LSU’s AVATAR program
2. LSU-Shreveport
3. Baton Rouge Community College 
4. Louisiana Digital Media Center
5. Louisiana Tech Technology Incubator
6.  University of Louisiana  

at Lafayette’s NIMSAT
7. Opportunity Machine

App inventer Twin Engine Labs collaborates with 
Moonbot Studios to create an interactive app-style 
picture book like you’ve never seen before. 

16. Electronic Arts Inc.
17. Globalstar Inc.
18. TurboSquid
19. Moonbot Studios
20. Firebrand Games
21. PreSonus
22. Twin Engine Labs

23. Schumacher Group
24. Pixel Magic
25. CenturyLink
26. Audiosocket
27. BitRaider MMO
28. Gameloft

BUSINESS SUCCESSES OR  
DIGITAL INNOVATION

LOUISIANA IS  
A DIGITAL MEDIA 
HOT SPOT

LAFAYETTE
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New Orleans native Brent McCrossen 
represented six bands in the Pacific 
Northwest when an epiphany changed his 
business life in 2009. Two of his acts landed 
lucrative music placements in a video game 
and a film, and he thought, “Why not create 
an intentional Web portal for licensing music 
directly from artists to film, TV, advertising 
and documentary producers?”

Two years later, Audiosocket has the killer app 
for that – developed in New Orleans, where 
Louisiana’s digital media incentives gave the 
firm an upper hand. With film industry veteran 
Jenn Miller and software executive John 
Barnette, McCrossen created Audiosocket, an 
online music-licensing platform that carries a 
stable of 2,000 independent bands, composers, 
singers and record labels.

Audiosocket’s Music as a Service, or MaaS, 
model launched in July; and with deals 
pending with one of the world’s largest video-
sharing platforms and other major media 
companies, Audiosocket is poised to become 
an $80 million-a-year business with dual 
headquarters in Seattle and New Orleans. 
“The state of Louisiana has done an amazing 
job post-Katrina, and I just want them to keep 
doing that,” said McCrossen, who credits 
Louisiana’s incentives with helping Audiosocket 
survive the difficult proof-of-concept stage.
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“  We (LSU-Shreveport) have 
some of the lowest costs for 
a program of this kind in the 
country. ... Other programs can  
be four times as much.”

Audiosocket Partners  
with Lands’ End Canvas  
to Launch New Music  
Now Band Competition. 

Three-pronged approach
Digital industry growth stems from a “three-pronged 

approach” that includes the tax credits, local incubators, 

and secondary and higher-education curricula, said 

Ryan Cooney, who manages a digital industries initiative 

for the Baton Rouge Area Chamber.

LSU’s AVATAR Initiative – Arts, Visualization, Advanced 

Technologies and Research – guides students in multiple 

fields, such as digital effects, music, art and information 

technology. Baton Rouge Community College’s five-year-

old Entertainment Technologies curriculum features 

video game design, sound recording, film production 

and technical theater courses. About 150 students were 

enrolled in 2011, said BRCC spokesman Steven Mitchell. 

“Companies in this sector in particular are keenly 

interested in growing education and talent,” Cooney 

said. “It’s a true devotion from the industry side to help 

maintain the quality of the future workforce.”    

 

In Lafayette, digital media and software firms have 

found key assets in the 70,000-square-foot LITE facility 

at the University of Louisiana at Lafayette and in the 

city’s public, fiber-optic broadband network. A business 

accelerator, the Opportunity Machine, works directly 

with emerging technology companies.

“What we found was that there were a ton of resources 

for tech startups in Lafayette, but no one entity 

coordinating them,” said Opportunity Machine Director 

Bob Miller. “We’ve made a lot of progress in a short 

period of time. Lafayette is a cohesive community where 

companies can be nimble and move fast.”

Lafayette’s fiber initiative started in 1999, when it 

deployed a 65-mile, 96-strand network around the city, 

bringing fiber to houses, schools, businesses, government 

and other entities.

“In terms of the growth of digital media in the state, this 

is incredibly significant,” said Geoff Daily, founder of the 

Lafayette-based nonprofit FiberCorps. “To be able to create 

content and distribute and sell it, you need bandwidth, and 

having the lowest cost and ubiquitous access is going to 

make Lafayette a huge economic development hub.”

In Northwest Louisiana, industry veterans John Miralles and 

Raffaele Scaduto-Mendola are shaping LSU-Shreveport’s 

new Visual Effects program in digital media.

“We have some of the lowest costs for a program of this 

kind in the country,” said Miralles. “Other programs can be 

four times as much.”

Yet the program offers industry-caliber labs and equipment 

and a philosophical approach that teaches students to be 

“software agnostic,” Miralles said. “They need to know how 

to think because trends and software change constantly.”

 

One of the region’s strongest IT assets is Bossier City’s Cyber 

Innovation Center, a high-security, $110 million public-

private venture that promotes research; supports and 

markets cyber technologies; and encourages government, 

industry and academic collaboration. It’s the anchor entity 

in the new National Cyber Research Park.

“This is a long-term strategy – to create a cluster of activity 

in the sector in this part of the state,” said CIC Executive 

Director Craig Spohn. “It will happen with high- 

quality workforce, advanced research and a business- 

friendly climate.” 

Louisiana’s digital code for success is definitely clicking, 

said Lampton Enochs, the Moonbot Studios managing 

partner whose firm gained valuable app development 

training from Louisiana FastStart.

“My message is, these programs are definitely 

working – not only from the incentive standpoint but 

from a workforce standpoint,” he said. “The state  

helped give us that competitive edge in a pretty  

crowded marketplace.”  

Firebrand Games creates edgy characters for 
social and mobile gaming in Baton Rouge, La.
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INNOVATION SPOTLIGHT

26 EQ Q2 | 2011

W
ired.com calls Moonbot Studios’ “Morris 

Lessmore” iPad app a game changer whose 

“gorgeous animation, inventive and 

playful interaction and quality content” rival 

any app-style picture book on the market.

The New York Times’ Bob Tedeschi wrote, “Morris 

Lessmore is the best. It is a visually stunning bit of 

work with entertaining interactive features.”

The app’s 3-D animation, hand-drawn 

illustrations and interactive features

are delightful to the point of reshaping

how readers and industry insiders alike 

view the iPad as a storytelling device, 

Wired.com asserts.

The Shreveport, La., animation studio released 

the app in late spring following the release of 

its acclaimed short film “The Fantastic Flying 

Books of Mr. Morris Lessmore.”

Like the film, the app was developed entirely 

in Louisiana. It likewise also quickly created 

buzz and earned kudos from giants such 

as Apple, which promoted it as a next-generation app. 

Morris Lessmore recently was ranked as the best-selling 

paid iPad app in iTunes.

The app advances the story of Morris Lessmore 

and a world of flying books through features that 

include a piano keyboard that teaches users to play 

the song “Pop Goes the Weasel” and puzzles made of 

torn book pages. 

The app evolved naturally from the film, which was 

midway through production when the tablet hit 

 the market.

“We saw immediately how it changed our ability to 

convey a narrative,” said Brandon Oldenburg, who 

co-founded Moonbot with Illustrator/Author William 

Joyce and Production Expert Lampton Enochs.

Moonbot was also recently at work on another 

potential game changer: a single by the Dallas-based 

Polyphonic Spree to be released as part of an app 

designed for their three-minute song.

“The innovation continues,” Oldenburg said. 

THE FANTASTIC
FLYING APP OF
MORRIS LESSMORE
Louisiana company reshapes the industry

Download Morris Lessmore app at iTunes now 
or for more information visit moonbotstudios.com. 

Get a free tag reader at gettagreader.com. 

Scan this tag with your smartphone for a sneak peek video 
at how the “Morris Lessmore” app works – interactive piano, 
puzzles, storytelling and more. 
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[EQ] Why did you choose New Orleans?

[A] The reality is, nexuses around certain 

urban environments – Chicago, New York, 

Los Angeles – were once necessary to be 

in close proximity to where business was 

conducted. You simply didn’t have the level 

of connectivity to do business remotely. 

Now, the ability to do business from where 

you are is one of the drivers, and new things 

come into play. You add this component of 

high quality of life, which I think Louisiana 

offers, and you factor in the cost of 

business space and the cost of living for 

our team members, and quite frankly New 

Orleans is a phenomenal choice.

[EQ]  Were you concerned about finding an 

adequate workforce in Louisiana?

[A]  There’s a strong early-stage talent pool 

out of the many universities we have, and 

strong numbers coming out of advanced 

degree programs. If you can’t find talent at 

the experienced managerial levels – and 

oftentimes you can – you have a pretty 

easy time convincing them that New 

Orleans is going to be a place where they 

would like to be living. It’s been much 

easier than we thought.

[EQ]  How do you explain the entrepreneurial 

movement in Louisiana?

[A]  You’re seeing burgeoning entrepreneurial 

movements in places like Boulder, Colo., 

and other areas. The only thing I think they 

have in common is that they’re away from 

the traditional urban environment that 

people associate with entrepreneurs. I 

think that New Orleans is part of that larger 

trend. But in many ways, it’s indicative of 

the American spirit that has reinvented city 

after city, whether it’s Chicago after the 

fire or San Francisco after the earthquake. 

I do think one reason Louisiana is growing 

at a faster pace is driven on the legislative 

side, where Louisiana is looking to position 

itself as the most competitive and business- 

friendly state. 

[EQ]  What’s on the horizon for The 

Receivables Exchange?

[A]  We’re launching very aggressively our CRP 

(commercial receivables paper) product. 

We were brought into this market through 

our success in the small- to medium-sized 

markets, and we see ourselves being able 

to operate very efficiently in the large 

corporate market.

NIC
PERKIN
In December 2006, Nic Perkin and Justin Brownhill were looking to create a new business 

model – something groundbreaking. The result: an online platform for trading accounts 

receivable. Buyers can acquire receivables at a discount. Sellers can capture working 

capital much more quickly. The new company profits from the exchange. EQ spoke 

to Perkin, president of The Receivables Exchange, about the benefits of starting and 

building a 70-employee, high-tech firm headquartered in Louisiana.
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SMALL BUSINESS SPOTLIGHT

T
win Engine Labs of Shreveport, La., creates mobile 

and Web apps for clients on both coasts and as far 

away as Singapore. The self-described innovation 

boutique’s client list includes powerhouses such as Cisco, 

The New York Times, EA SPORTS™ and Palm. 

That list becomes more impressive given the rapid-fire 

pace of Twin Engine’s success. Self-taught technology 

wizards and twin brothers Ken and Keith Hanson, 25, 

founded the company two years ago. As recently as 

late 2010 they were its only employees. The payroll has 

since expanded to 11 designers and engineers, including 

several computational mathematics students from 

nearby Centenary College, where the curriculum includes 

development of Android apps. 

Milestone projects include the acclaimed “Morris 

Lessmore” iPad app developed for animator Moonbot 

Studios of Shreveport. “Morris Lessmore” recently was 

ranked as the best-selling paid iPad app in iTunes.

But Twin Engines’ creativity extends beyond the apps 

they have created. The Hansons have reworked the 

development process in a way that integrates design 

and engineering to accelerate production timelines and 

reduce costs.

Louisiana’s Digital Media and Software Development 

Incentive also provides a strategic advantage to the 

firm and its clients by offering a 25 percent tax credit on 

qualified production expenses and a 35 percent tax credit 

on labor by Louisiana residents. 

Twin Engines will continue to benefit from the incentive 

as it looks to increase the number of apps in which it 

has an ownership stake. It also promotes the incentive 

to clients and their investors as the incentive is gaining 

more and more traction in the industry.

 “It applies to everything we do,” Keith Hanson said. “We 

love it.”  

Shreveport app house
is a POWERHOUSE

Program Name Benefit Eligibility (not comprehensive)

ENTERPRISE ZONE

Tax credit program: provides a one-time $2,500 tax credit 
per certified net new job, and either a 4% sales/use tax 
rebate on capital expenditures or an investment tax 
credit equal to 1.5% of qualifying expenses

• Must increase employment within specified time frame
• Must hire 35% of new workers from one of four targeted groups

QUALITY JOBS

Cash rebate: provides 5% or 6% rebate on annual payroll 
expenses for up to 10 years, and either a 4% sales/use 
tax rebate on capital expenditures or an investment tax 
credit equal to 1.5% of qualifying expenses

• Must fall within one of the state’s target industries or
• Have total annual out-of-state sales of at least 50%

RESTORATION
TAX ABATEMENT

Property tax abatement: provides five-year 100% 
abatement for the rehabilitation of an existing 
structure based on assessed valuation of property prior 
to beginning of improvements

• Must be located in a qualifying district and approved by   
   local governing authority
• Does not exempt the acquisition cost of the structure

INDUSTRIAL TAX 
EXEMPTION 

Property tax abatement: provides a 100% property 
tax abatement for up to 10 years on manufacturer’s 
qualifying capital investments 

• Applies only to capital investments by Louisiana manufacturers 
• Property must remain on the site at all times

RESEARCH & 
DEVELOPMENT
TAX CREDIT

Tax credit program: provides up to a 40% tax credit
for Louisiana businesses (based on employment)
that conduct research and development activities
in Louisiana

• Must have incurred federal research and development   
   expenses and/or received SBIR/STTR grant(s)

SOUND RECORDING
INVESTOR TAX CREDIT

Tax credit program: provides a 25% refundable tax 
credit on qualified expenditures for sound recording 
productions

• Must spend at least $15,000 in Louisiana

DIGITAL MEDIA AND 
SOFTWARE INCENTIVE

Tax credit program: provides a 25% tax credit on 
qualified production expenditures and a 35% tax credit 
for Louisiana resident labor expenditures

• Must be a digital interactive media production in Louisiana
• Excludes largely static Internet sites and products regulated   
   under the Louisiana Gaming Control Law

MOTION PICTURE
INVESTOR TAX CREDIT

Tax credit program: provides a tax credit of 30% on 
qualified production expenditures and an additional 5% 
tax credit for Louisiana resident labor expenditures

• Must spend at least $300,000 on motion picture production 
   in Louisiana

LIVE PERFORMANCE
TAX CREDIT

Tax credit program: provides a tax credit of up to 25% 
on qualified production or infrastructure development 
expenditures; additional credits available for payroll 
and transportation expenditures

• Must spend at least $100,000 on live performance
   production or infrastructure projects in Louisiana

LOUISIANA FASTSTART™
Workforce development program: provides workforce 
recruitment, screening and training to new and 
expanding Louisiana companies at no cost

• Any manufacturing, digital media, corporate headquarters,
warehouse and distribution, research and development or  
other strategic facility must commit to creating at least 15 jobs 

• Service providers must commit to creating at least 50 jobs

ECONOMIC DEVELOPMENT 
AWARD PROGRAM

Loan/grant program: provides funding for publicly 
owned infrastructure in support of business 
development projects

• Must be a public or quasi-public state entity requesting
   a minimum of $50,000
• Must create or retain at least 10 permanent jobs in Louisiana

TECHNOLOGY 
COMMERCIALIZATION 
CREDIT AND JOBS 
PROGRAM

Tax credit program: provides 40% refundable tax credit 
on costs related to the commercialization of Louisiana 
technology and a 6% payroll rebate for the creation of 
new direct jobs

• Must commercialize a technology developed in Louisiana
• Must partner with a Louisiana higher education institute or
   be a governmental research institution

MODERNIZATION  
TAX CREDIT

Tax credit program: provides a 5% refundable state tax 
credit for manufacturers modernizing or upgrading 
existing facilities in Louisiana

• Must improve entire facility’s or specific unit’s efficiency
   by 10% or more or
• Facility must be in competition for capital expenditures within      

a company’s established capital expenditure budget plan 

PROGRAM NAME BENEFIT ELIGIBILITY (NOT COMPREHENSIVE)

SMALL BUSINESS
LOAN PROGRAM

Loan assistance program: provides up to 75% loan 
guarantees or state direct loan participations up to
40% to facilitate capital accessibility

• Must be a Louisiana small business (as defined by SBA)
• Must have a business plan and a bank willing to fund the loan

MICRO LOAN PROGRAM

Loan assistance program: provides up to 80% loan 
guarantee and state direct loan participations up to
50% for banks that fund loans of $5,000 to $50,000 to
small businesses 

• Must be a Louisiana small business (as defined by SBA)

BONDING
ASSISTANCE PROGRAM

Loan assistance program: provides up to 25% loan 
guarantee for qualifying small contractors bidding on 
private or public jobs

• Must be certified in Small and Emerging Business 
   Development Program 
• Must complete Louisiana Contractors Accreditation   

Institute or have LED waiver

VETERAN INITIATIVE

Provides veteran-owned and disabled, service-oriented 
veteran-owned small businesses with greater potential 
for access to state procurement and public contract 
opportunities

• Must be a veteran or disabled, service-oriented veteran
• Must be certified by LED, a Louisiana resident and have fewer 
   than 50 full-time employees

ANGEL INVESTOR
TAX CREDIT

Tax credit program: provides credit up to 35% for individual 
investors when they invest in early stage, wealth-creating 
businesses   

• Must have principal business operations in Louisiana 
• Must have Louisiana tax identification number

For more information on Louisiana’s incentives visit  
OpportunityLouisiana.com or call 225.342.5675.

Louisiana Incentive Snapshot

Special Incentives for Small Businesses

Economic Incentives for Businesses of All Sizes
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Louisiana has an extensive network of economic development organizations and allies 

dedicated to helping our communities attract, grow and maintain business in our state.

1.  Bayou Region
•	Assumption	Chamber	of	Commerce
•	Chamber	of	Lafourche	and	the	Bayou	Region
•	Houma-Terrebonne	Chamber	of	Commerce
•	Lafourche	Parish	Economic	Development	
•	South	Central	Industrial	Association
•	St.	Mary	Chamber	of	Commerce
•	St.	Mary	Economic	Development
•	St.	Mary	Industrial	Group
•	Terrebonne	Economic	Development	Authority
•	Thibodaux	Chamber	of	Commerce	

2. Southeast Region
•	Jefferson	Parish	Economic	Development		 	
	 Commission
•	Plaquemines	Association	of	Business
	 &	Industry
•	St.	Bernard	Parish	Economic
	 Development	Foundation
•	St.	Charles	Parish	Department	of	Economic	
	 Development	&	Tourism
•	St.	James	Parish	Department	of
	 Economic	Development
•	St.	John	the	Baptist	Parish	Department	of
	 Economic	Development
•		St.	Tammany	Economic	Development	
Foundation

•	Tangipahoa	Economic	Development			
		Foundation
•	Washington	Economic	Development		 	
	 Foundation

3. Capital Region
•	Ascension	Economic	Development	
		Corporation
•	City	of	Baton	Rouge/
		East	Baton	Rouge	Parish
•	East	Feliciana	Parish	Economic	Development
•	Greater	Pointe	Coupee	Chamber	of		
		Commerce
•	Iberville	Chamber	of	Commerce
•	Livingston	Economic	Development	Council
•	St.	Helena	Parish	Economic	Development		 	
	 Committee
•	West	Baton	Rouge	Chamber	of	Commerce
•	West	Feliciana	Parish	Community
	 Development	Foundation

4. Acadiana Region
•	Crowley	Chamber	of	Commerce
•	Greater	Abbeville-Vermilion	Chamber
	 of	Commerce
•	Iberia	Industrial	Development	Foundation
•	Lafayette	Economic	Development	Authority
•	Louisiana	Immersive	Technologies	Enterprise
•	St.	Landry	Parish	Economic	Industrial	
	 Development	District
•	St.	Martin	Economic	Development	Authority

5. Southwest Region
•	Chennault	International	Airport	Authority
•	City	of	Lake	Charles	Planning	and		 	
	 Economic	Development	Department
•	DeQuincy	Chamber	of	Commerce	
•	DeQuincy	Economic	Commission
•	Greater	Beauregard	Chamber	of	Commerce
•	Greater	DeRidder	Area	Chamber
	 of	Commerce
•	Greater	Jennings	Chamber	of	Commerce
•		Jeff	Davis	Parish	Office	of	Economic	
Development

•	Jennings	Main	Street
•	Kinder	Louisiana	Chamber	of	Commerce
•	Lake	Charles	Downtown	Development	
		Authority
•	Lake	Charles	Regional	Airport
•	Oakdale	Area	Chamber	of	Commerce
•	Sulphur	Industrial	Development	Board
•	The	Chamber/SWLA
•	The	Port	of	Lake	Charles
•	West	Calcasieu	Port,	Harbor	and
	 Terminal	District

6. Central Region
•	Alexandria	Central	Economic
	 Development	District
•	Alexandria/Pineville	Convention	and
	 Visitors	Bureau
•	Alexandria	Regional	Port	Authority	
•	Avoyelles	Parish	Port	Commission
•	Cenla	Advantage	Partnership	
•	Central	Louisiana	Business	Incubator
•	Central	Louisiana	Chamber	of	Commerce
•	Concordia	Economic	&	Industrial
	 Development	Board
•	Concordia	Parish	Chamber	of	Commerce
•	England	Economic	and	Industrial
	 Development	District
•	Greater	Alexandria	Economic
	 Development	Authority
•	Greater	Vernon	Chamber	of	Commerce
•	LaSalle	Economic	Development	District
•	North	Rapides	Business	and	Industry	Alliance
•	O.U.T.S.:	Olla,	Urania,	Tullos,	Standard
	 Economic	Development	Board
•	Pineville	Downtown	Development	District
•	The	Rapides	Foundation
•	Winn	Economic	and	Industrial	District

7. Northeast Region
•	Bernice	Industrial	Development	Corporation
•	Caldwell	Parish	Industrial	Development	Board
•	Franklin	Economic	Development	Foundation
•	Jackson	Parish	Chamber	of	Commerce
•	Jackson	Parish	Economic	Development
•	LA	Delta	65	Inc.	
•	Lake	Providence	Port	Commission

•	Monroe	Chamber	of	Commerce
•	Morehouse	Economic	Development	
	 Commission
•	Rayville	Economic	Development
•	Tensas	Revitalization	Alliance
•	Union	Parish	Chamber	of	Commerce
•	West	Carroll	Parish	Chamber	of	Commerce
•	West	Monroe-West	Ouachita	Chamber
	 of	Commerce

8. Northwest Region
•	Arcadia/Bienville	Parish	Chamber
		of	Commerce
•	Bossier	Chamber	of	Commerce	
•	Caddo-Bossier	Port	Commission
•	City	of	Natchitoches	Economic
	 Development	Commission	
•	Claiborne	Chamber	of	Commerce
•	DeSoto	Parish	Chamber	of	Commerce	
•	Greater	Bossier	Economic
	 Development	Foundation	
•	Greater	Shreveport	Chamber	of	Commerce
•	Minden-South	Webster	Chamber	of			
		Commerce
•	Natchitoches	Area	Chamber	of	Commerce	
•	North	Webster	Chamber	of	Commerce
•	Red	River	Parish	Chamber	of	Commerce	
•	Ruston-Lincoln	Chamber	of	Commerce	
•	Sabine	Parish	Chamber	of	Commerce		

In	addition	to	working	with	these	
organizations,	LED	regularly	works	with	
municipalities,	parishes,	police	juries	and	
utilities	on	economic	development	initiatives.

Statewide	partners	include:
•	American	Electric	Power/Southwestern
	 Electric	Power	Company
•	Association	of	Louisiana
	 Electric	Cooperatives
•	Center	for	Lean	Excellence
•	Cleco	Corp.
•	Entergy	Louisiana	Economic	Development	
•	Louisiana	Association	of	Planning	and		 	
	 Development	Districts
•	Louisiana	Business	Incubation	Association
•	Louisiana	Industrial	Development
	 Executives	Association	
•	Louisiana	Municipal	Association	
•	Louisiana	Small	Business	Development
	 Center	Network	
•	Manufacturing	Extension	Partnership
	 of	Louisiana
•	Police	Jury	Association	of	Louisiana
•	Ports	Association	of	Louisiana
•	Procurement	Technical	Assistance	Center

REGION                  REGIONAL ECONOMIC DEVELOPMENT ORGANIZATION            REGIONAL HUB

1. BAYOU South Louisiana Economic Council           Houma/Thibodaux

2. SOUTHEAST Greater New Orleans Inc.            New Orleans

3. CAPITAL Baton Rouge Area Chamber           Baton Rouge

4. ACADIANA Acadiana Economic Development Council           Lafayette

5. SOUTHWEST Southwest Louisiana Economic Development Partnership          Lake Charles 

6. CENTRAL Central Louisiana Economic Development Alliance          Alexandria

7. NORTHEAST Northeast Louisiana Economic Alliance          Monroe

8. NORTHWEST North Louisiana Economic Partnership         Shreveport/Bossier
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Louisiana offers software and digital companies access to 

unmatched incentives and a talented workforce, making it 

easier to succeed. It’s one of the reasons Louisiana’s digital 

media industry continues to grow and outpace the nation.

Join the conversation on Twitter @LEDLouisiana.

Follow the leader
#LAdigital
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